How to Successfully Redesign Your
Law Firm Website

An Uptime JurisPage Guide

You may have come to the conclusion that your website could use a
redesign. It may have been the ©2014 notice in the footer of your site
that gave you the idea. It also could have been the fact that your site is
not mobile-responsive. Or, maybe the fact that you get a decent
amount of traffic, but no one’s calling your firm.
Whatever your reason, we’ve got you covered.
Going into a redesign though, there are often misconceptions people
have about what the process entails, so we’ll walk through them
quickly.
Many people also aren’t aware of the potential risks if the redesign is
done incorrectly.
A redesign is a very delicate process, and much more difficult than
simply designing a website. Think of a redesign as moving into a
new house. You have to pack up your stuff from your current home.
Then you ship it to the new home. Everything has to be loaded and
unloaded carefully or things might break. You have to forward your
mail to your new address. And, you should have measured ahead of
time to know whether or not you would be able to fit the piano
through the door.

Website Redesign Misconceptions
The most common misconceptions:
● I don’t need to bring over all of my old content.
2

●
●

I’m just revamping the design – that’s easy.
Google will automatically rank my site exactly the same after a
redesign.

Beware of these misconceptions because they can lead to unrealistic
expectations, or worse, a site redesign that hurts your firm’s web
presence more than it helps.
Let’s address each of these.
Misconception One: I Don’t Need to Bring Over All of My Old
Content
A lot of times, lawyers want to start fresh when they’re redesigning
their site. They want to leave their old content behind and build a
completely new experience. It may be that they want to do this for
cost purposes, or it may be that they simply don’t see the value in the
site’s old content.
But, that can be a dangerous proposition if:
● Your site is currently receiving more than 100 visits/month
● You are generating leads through your website
● You are ranking in Google for any of the keywords you want to
show up for
Even if most of the pages that you’re trying to leave behind aren’t
getting traffic, if you get rid of them, it may affect the ranking of your
homepage or other pages.
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Google crawls an entire site to get a full picture of the topics that the
site discusses. So if you have pages that discuss matters related to
your practice areas, Google might use this as a signal that it should
rank your homepage higher for these terms. This is especially true if
your site has a lot of linking between pages.
Misconception Two: I’m Just Revamping the Design – That’s Easy!
Well, no. It’s unfortunately not as simple as moving some files from
one place to another, making a few style changes, turning on a
“mobile-friendly” button, and then launching a shiny new redesigned
law firm website.
There are a number of steps to redesigning, depending on how your
current site is built.
The redesign steps include:
●
●
●
●

Exporting your site content
Importing your content to your new platform
Site design
Additional technical aspects (e.g. SEO tags, URL structure)

And, skipping or trying to quickly breeze through any of the steps can
end up botching the redesign completely.
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Misconception Three: Google Will Automatically Rank My Site
Exactly the Same After a Redesign
Noooo. This is a big caveat when searching for a design firm to do
your law firm website redesign. A lot of things can change when you
redesign your site and move it from one host to another. If done well,
rankings can sometimes improve. However, if done poorly, rankings
can dip significantly.
The most crucial aspects to beware of are:
● 301 redirects: It is likely that your URL structure will change
when your site gets redesigned. In this case every old URL needs
to have a 301 redirect set up that points to the new URL. This
ensures that people don’t wind up on empty pages. It also tells
Google where to find the new version of pages that it has already
indexed.
● SEO tags: Title tags and meta description tags are what Google
reads to list your site in the search results. They are also a big
indicator to Google about what your site’s pages are about.
Properly importing, and if necessary, optimizing, these tags is
crucial to success when redesigning your law firm’s website.
● Page load speed: Google also takes page load speed into
account when ranking your site. If you’re moving to a new host,
check to make sure their other portfolio sites are loading quickly.
Typically the target page load speed is around 2 seconds.
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The Redesign Process
Step One: Exporting Your Site Content
This step can be easy if your site is currently in a CMS (Content
Management System) such as Wordpress and you have access to the
administration of your site. Most CMS’s have an export function that
will produce a file that can then be used to import your site into
another CMS with varying accuracy.
However, if your site isn’t currently using a CMS, or you don’t have
access to the administration of your site, the process gets very
complicated.
For large sites, manually copying and pasting content would take
several hours, if not days. In this case, often a technique called
“scraping” is used. Here’s how that works:
● Your site is “crawled” by robots to determine all of the existing
pages and their URLs.
● Each of these pages is then analyzed to determine their data
structure in an attempt to retrieve the title, content, SEO meta
tags and any other relevant data that should be exported.
● Content is analyzed to find images and other files that need to
be downloaded so they can be uploaded and attached in the
redesigned site. These files all have new file paths representing
the folder structure of the new site which is guaranteed to be
different than the old site.
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Step Two: Importing Your Site Content
Once your site data is exported/scraped, it now must be imported.
Again this process can vary in difficulty depending on the degree of
difference between the source data structure (the old website) and
the target data structure (the redesigned website).
Almost invariably though, the data needs to be cleaned after an
import. Legacy code and styling that correspond to the old design
need to be stripped to remove page bloat, and often the content has
to be reformatted to make sense in a new design.
Further, and this is very important, connections must be set between
the old URL and the new URL - we’ll talk more about this later.

Step Three: Designing Your Site
Here at JurisPage, the design process starts by choosing a goal and
working backwards from there. Do you want more conversions? More
traffic? Better usability? Working backwards from your goal allows you
to make sure that reaching the goal is the primary focus and
minimizes distractions on other aspects of the redesign that, at the
least, can be a distraction, or at the worst, hurt your new site’s
performance.
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Next, we evaluate your content to determine the best way to organize
your site. We try to make user flow improvements, bringing out your
best content and improving navigation and calls-to-action.
We also make sure that your site, both the old content and the new
design, is mobile-friendly.

Step Four: Technical Elements
Here are the less exciting, but completely necessary, technical
elements to your redesign:
● SEO Tags - Make sure the tags are the same on the new site as
they were on the original site. You may want to change them if
you aren’t getting much traffic, but don’t go crazy if you are
already ranking for good keywords.
● URL Structure - Make sure your pages and blog posts on the
new site have the same URL structure as the old site. For
example, a blog post on the new vs. old site shouldn’t be
site.com/date/post-title compared to site.com/post-title because
search engines will see them as different pages unless you have
301 redirects set up
● 301 Redirects - If you don’t want to keep the URL structure the
same on the new site as the old site, you need to add 301
redirects to tell search engines “if you wanted to go to
‘site.com/category/blog-post’ you can find it now at
‘site.com/blog-post’”
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●

Contact Form Setup - Test out your contact form. Make sure
you are getting notifications emailed to you from form
submissions.

Step Five: Move Over Your Domain
There are a few ways to move over the site that depend on how you’re
going about the redesign. If you are moving web hosts / providers, you
will need to make sure the site is “live” on the new host’s platform, and
then point your web address (URL) from your current website to the
new one. This can be done by going in to your website registrar (i.e.
where you bought your domain - for example GoDaddy) and changing
the name server (NS) records or A records to the new site’s name
servers or IP address.
If you are not moving web-hosting providers, you will need to
effectively “swap” in the new site on your platform. This is less
frequently done, but typical if you are changing site templates in your
CMS (like going from one Wordpress template to another).
Step Six: Post Launch
Once your new site is launched, here are a few tips for best practices
when it comes to SEO:
● Go into your Google and Bing Webmaster Tools
o Submit new sitemaps
o Have them re-crawl your site
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●

Add your current Google Analytics tracking code to your site
(should be something like “UA-12345678-9”)

Pay attention to your traffic stats for the first month in particular. You
may notice a small drop off the bat, but over time, if your redesign
was done well, you should see more traffic, more time spent on your
site, and more leads.

Conclusion
Redesigns are exciting and when done properly can help your firm
grow tremendously. But understanding the complexities of website
redesigns is important both so proper expectations are set and so you
can be sure your web design company is on top of the most important
SEO considerations.
If you keep these things in mind - that the design process is complex
even in a redesign, that it is almost always recommended to bring
over all of your old content, and that a number of precautions must
be taken to ensure your rankings remain the same or improve - you’ll
set yourself and your firm up for success.
If you are looking to redesign your law firm website, JurisPage
can help. We offer a free consultation to help you get your redesign
done right.
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Redesign Checklist
✓ Inventory your pages
o Note the SEO tags (title, meta description)
o Page URLs
✓ Export pages from existing content management system (e.g.
Wordpress, Drupal, etc.)
✓ Import pages to your new platform
✓ Lay out the goals for your website (e.g. conversion, traffic,
modern look to appeal to referrals)
✓ Design the new site in a mobile-responsive format with your goal
in mind
✓ Optimize SEO tags
✓ Add 301 redirects if changing the URL structure
✓ Make sure the URL structure is correct
✓ Map your domain from your existing site / IP address to your
new site
✓ Re-crawl site and add new sitemaps via Google and Bing
Webmaster accounts
✓ Add Google Analytics tags
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